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Zillow Group’s Multi-brand Strategy



We have a brand for every type of renter

Renters-first, 
specifically urban renters

Local expertise 
for renters and buyers

Flagship brand 
for all things home

NYC renters, 
where 70% of people rent

Flagship NYC brand
for renters and buyers



More brands = more shelf space + broad appeal

of Zillow visitors are considering 
both buying and renting

58%
You reach the all-in renters …but also the undecided shoppers.

of HotPads page views 
are from rental properties

90%



A Closer Look at HotPads



HotPads users are busy and on the go

visits come from mobile

80%

in the top 10 metros

50%
They face competitive, fast-moving markets.



Notifications



Commute search



Google Instant Apps



Response time



Introducing HotPads Advertising



What we know about our urban renters

The search stresses them out. But there are moments of joy.

The rental search process is a double-edged sword.



What we know about urban renters

6.9 8.9 6.8

23.1 18.5

9.6

19.1 26.6

37
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HOURS SPENT ON PLATFORM BY AGE

Total hours (billions), Q4 2016

Mobile

Live TV

Desktop

They are really, really into digital. 

60%
more time on digital 

media than live TV

+2X
more time on Live TV 
than digital media



What we know about urban renters
They are really, really into social media. 

9 in 10
18-29 year-olds 

use social media



HotPads campaign is 100% digital

Facebook 
& Instagram

Display

SEM

CHICAGO

DC

PHILADELPHIA

SEATTLE

National Campaign + Targeted



Tested two campaigns









Tested two campaigns









“this made me laugh because of how 
excited I was about in-unit laundry”

“Forced air isn’t sexy – central air, now 
that’s kind of hot”

“Lol!  Love this 
app.”

“I agree, pet friendly 
apartments are rad!”

“I love this site/app, would recommend it to anyone who is 
looking for an new apt.”

“What I wouldn’t give for an in unit washer and 
dryer… some day.”

Reply:  “I live in Club at Stone Oak apartments and 
have in unit washer and dryer!”

Reactions from renters



“the dog is naked”

“NSFW = Not 
Suitable for Winter”

“Google knows 
I am in a 

laundromat…”

“I’m glad that y’all respect 
washer/dryer privacy”

“I don’t get it.”

“Why is the w/d blurred out?  
What is in there??”

“Reported for offensive content.  Even though 
it’s censored, it is still suggestive material!”

Reactions from renters



Get ready for a big

2018




