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• Zillow Group’s Multi-brand Strategy

• Zillow Advertising

• Hot Ads by HotPads…

Agenda



Trivia:

Question:

What company was first to list on HotPads in August ‘05? 

(3 months before HotPads launched.)



Trivia:

Answer:

Lincoln Property Company



Zillow Group’s Multi-brand Strategy



Zillow Group’s multi-brand strategy

Renters-first, 
specifically urban renters

Local expertise 
for renters and buyers

Flagship brand 
for all things home



More brands = more shelf space + broad appeal

of Zillow visitors are considering 
both buying and renting

58%
of HotPads page views 

are from rental properties

95%



Investing in Rentals Marketing



A tale of two campaigns

Expand the brand platform

Tap into new + younger 
audiences

Accelerate rentals growth

Differentiate via the 
brand’s unique personality 



Zillow Advertising



An observation…

Many people say they’d like to move                
to a new home each year.

But less than half ever do.



• Access

• Affordability

• Process

• Logistics

• An overwhelming number of choices and decisions to make

Why?  Because there are obstacles in the way…

Zillow can help



HOME MATTERS
Where we live has a profound impact on the quality and character of our lives.

When we’re in the right home, we thrive.



MANY WAYS HOME
The journey home is increasingly diverse.  And there are obstacles along the way.

Zillow’s aim is to help people overcome these obstacles                                                       
to more easily achieve a home where you can truly thrive.



• Featuring TV, Radio, magazines, newspaper and online advertising

• Our most varied & diverse storylines to date

• Directed by award-winning filmmaker, Matt Smukler

• Original music from indy singer-songwriters and composers K.S. Rhoads, 

Scarlett Burke, Gabriel Kirshoff and Lawrence Katz

Celebrating the many different paths people take to 

find their way home







Here’s where you’ll see us



HotPads Advertising



What we know about Urban Renters

The rental search process is a double-edged sword

The search stresses them out. But there are moments of joy.







64%
of renters are 
Millennial and 

Gen Z

Rentals are where the housing market begins…

Gen Z
(18-22)

Millennials
(23-37)

Gen X
(38-52)

Boomers
(53-72)

Silent Gen
(73+)

14%

50%





What we know about Urban Renters

They are really, really into digital

6.9 8.9 6.8

23.1 18.5

9.6

19.1 26.6

37

18-34 35-54 55+

HOURS SPENT ON PLATFORM BY AGE

Total hours (billions), Q4 2016

Mobile

Live TV

Desktop

60%
more time on digital 

media than live TV

+2X
more time on Live TV 
than digital media





What we know about Urban Renters

They are really, really into social media

9 in 10
18-29 year-olds 

use social media





HotPads campaign builds on prior test success

Facebook 
& Instagram

Display

SEM

100% National





HotPads MF Marketing

100% Digital 

100% Multifamily

100% Quirky

Searching and Moving = Stress

Go Ahead.  Rent Around. - Highlights 
the little moments of joy of finding a 
new apartment.





Trivia:

Question:

What company opened up one of their properties for filming our ads?



Trivia:

Answer:

Lincoln Property Company



HotPads MF Marketing

Some apartments are too HOT for facebook.  

Like the pet-friendly ones.  







HotPads MF Marketing

Some apartments are too HOT for facebook.  

Like the ones with covered parking.







HotPads MF Marketing

Some apartments are too HOT for facebook.  

Like the ones with a shower to call your own. 







HotPads MF Marketing

Some apartments are too HOT for facebook.  

Like the ones with huge closets.  







HotPads MF Marketing

Some apartments are too HOT for facebook.  

Like the ones with stainless steel appliances.







HotPads MF Marketing

A virtual tour of a Hot Apartment Community







Thanks!

dpope@hotpads.com


