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insights insights





key household 
decision-makers

3,000 renters

Focus on multifamily renters

Blinded survey

Weighted data



of renters hoped to 
rent in a multifamily 
building

of multifamily renters 
hoped to rent in a 
multifamily building

of multifamily renters 
used online resources 
in their search



Who is the 
multifamily renter?

What does the
multifamily renter want?



GenZ
(18-23)

Millennials
(24-38)

GenX
(39-53)

Boomers
(54-73)

Silent Gen
(74+)

Median age 
is 



of multifamily 
renters identified 
as a person of color

of multifamily 
renters are 
college grads



of multifamily 
renters are 
living alone

of multifamily 
renters have 

1+ kids at home

of multifamily 
renters have at 
least one pet



have a household 
income below $60k

have a household 
income ≥ $100k



were renting their 
previous home

previously lived with 
a family member/friend



Same neighborhood Same city



An average search 
of 
for a new rental



want a home 
within their 
initial budget

want air
conditioning

want their 
preferred number 
of bedrooms

MFH renters view these things 
as very or extremely important



Floorplan Square footage Kitchen style Finishes



Outdoor space Pets allowed



Fitness center Rec space Other shared 
amenities

Rooftop deck Smart home
higher than SFH renters only



want a 
neighborhood 
that “feels safe”

consider commute 
to work and 
school important

want to live 
“in a walkable 
neighborhood”



Close to shopping, services, 
and/or leisure activities

Want a rental in their 
preferred neighborhood

A sense of community 
or belonging

Close to public 
transportation








