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Our investment in the renter experience
(and why that matters to you)



Renters, not leads

Driving engagement

Driving intent

through empowering products trusted 
and loved by millions of renters

through intelligent tools that bring 
renters closer to their new home, faster  



What consumers want from brands and services

Immediacy Transparency Simplicity



What We’re Building and Why

Christopher Roberts



ENGAGEMENT

dream

browse

share

find

obsess



personalization & machine learning to get the 
right properties in front of renters faster

ENGAGEMENT THROUGH…



Think “Netflix”

How many times have you watched something  
you didn’t intend to and ended up loving it? 

How many times have you found the perfect 
show within 30 seconds of browsing? 



data scientists60+
focused on machine learning and 
personalization at Zillow, Trulia 
and Hotpads



building our own tech to capture 
unique content in a scalable and free way

ENGAGEMENT THROUGH…



▪ Simple enough to do on every unit

▪ Accessible to everyone

▪ Easy to update 

▪ Free – all you need is an iPhone

Introducing 3D tours



INTENT

inquire

sign

move
tour

apply



Filtering
STUDENT



Filtering
SENIOR



Filtering
INCOME



Renter resume

75% of contacts have filled 
out their resume



Request a tour



Join a waitlist



ENGAGEMENT

Personalization & machine learning curates 
the search to what is most relevant

3D tours and photos help a renter 
envision themselves in the space 

INTENT

Filtering and resumes help renters self-
identify their suitability as a tenant

Tours, questions and waitlists let renters get 
closer to finding the place they want to live

All this qualification happens through our 
platform before the renter applies to you

ACTION



THE FUTURE

easy

joyful

seamless

quick

on 
demand



Our goal: Bring the entire process online

COMPLETE

MID-2018



Advertising Solutions That Build Trust

Michael Sherman



Evolution of our advertising

ZILLOW RENT CONNECT

High-quality contacts

Traffic to your website

2014



Evolution of our advertising

BOOST
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Premium placement

High-quality contacts

Traffic to your website

2015



Evolution of our advertising

BOOST + 

Premium placement

High-quality contacts

Traffic to your website

Precision targeting

+ 
2016-2017

10 million clicks 
to property websites 

since Boost launch



So, let’s boost Boost

2017

BOOST +

1 in 3 
U.S. adults 

have Instagram2

2015

BOOST

1 in 2
renters use 5+ 

search resources1

2014

RENT CONNECT

8 in 10 
renters use online 

resources1

2016

BOOST +

8 in 10 
U.S. adults 

have Facebook2

Sources: 12017 Zillow Group Report on Consumer Housing Trends. 22016 Pew Research



consumer-first products

Where to from here?

a beneficial partnership 
for renters, multifamily professionals and us 

smart advertising+



Beyond advertising: 
New tools to manage your investment



ATTRIBUTION

lease

online

apply
office

browse



PERFORMANCE & ANALYSIS

saves

shares

leases
clicks

views



Rental Inform

Know your 

audience



Rental Inform

Know your 

competition



Audience View Rental Traffic Origin

Renter Audience

Where are 
consumers 
searching from?

Who is searching 
for rentals in my 
market?
Interactive graphs

Filter by one or 
multiple variables



Competition View

Browsing patterns

Rent analysis

Which other 
properties is my 
audience 
interested in?

Rent per Unit /
Rent per Square Foot

By Floorplan /
By Property

Rent per Unit /
Rent per Square Foot

By Floorplan /
By Property

Rent per Unit /
Rent per Square Foot

By Floorplan /
By Property

Traffic analysis

How does my 
property compare 
with others?



Explore Rental Inform

▪ Demo station in the Hub

▪ Workshop with Skylar

Available today and tomorrow:



Takeaways

3D Home tours for apartments

Boost promotion

Rental Inform



Thank you!




